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ABSTRACT

In current capitalism causes increasing of various businesses that their operations have j=
many activities impacting to societies, communities, and environments such as pollutio

(CSR) concept has been invented as a solution. However, CSR programc%

performed peripherally not as core objectives of the firms. It is just used for devlipz

and building reputations themselves, but it does not actually value to the firmg

as the non-benefit cost for businesses. Thus, the CSR concept does not a

goals. Therefore, Creating Shared Value is a new concept Iinkin &

or communities and companies’ economic value by using compa
es

the strength and sustainability of the firms and societal commun

nlish economic companies’

Ny

s strategies which enhance

ue creating of societies

nultaneously.

Keywords: Activity — Corporate Social Responsibility, Creating alue, Profit Maximization,

Accounting for Creating Shared
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