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er ownership portion,

The overriding objectives of the study are to examine the using

impression management in annual reports of the companies listed on s

t

and to studies the relationship between ownership concentration, falaien
profitability performance, listed companies size and aud' -\\ compared with the
implementing impression management by using bar graphs in eports of the companies
listed on stock exchange. The study employs the GDI (Graph ncy Index) as a measure for

the impression management. The samples of this study 2rd{ bagraph of revenue 193 companies,
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bar graph of net profit 197 companies, and bar graph o sets 167 companies.

In examining the amount of using bar grap ation when the overall operation
performance has increased (To measure from 3 of<ar graphs; revenue bar graph, net profit
bar graph and total assets bar graph.) illustratgs %e amount of using bar graph to implement
impression management is more than bar grt is unimplemented impression management.
The result of analysis between multiple regressions of the companies listed of stock exchange and
using bar graph to implement impr@%nagement in annual reports show that, there are
negative relations of ownership tion and using bar graph of net profit to implement
impression management. Prof't size of the companies listed of stock exchange is negative
relation with using bar graph ue and total assets to implement impression management.
While there is positive rebetvveen foreigner ownership portion and using bar graph of total

assets to implement impre management.
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