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This article aims to explain the theories 

relating to management incentives in selecting 

accounting policies and critically analyse what 

incentives Thai management possibly possess. 

The theories explained include Agency Theory, 

Capital Market-Association Theory, Political 

Costs Theory, and Cost-Benefit Assessment. In 

analysing Thai management incentives, we 

conclude that Thai management potentially have 

incentives to choose accounting methods based 

on conservatism approach and intend to disclose 

informat ion based on secrecy approach. 

However, after the 1997 economic crisis, Thai 

management incentives may have changed and 

thus they possibly select optimism-based 

accounting methods and transparency-based 

disc lose pol icy. In order to support th is 

conclusion, statistical research is needed and the 

results from such research will be benefit to both 

academics and practitioners, particularly Thai 

accounting standards regulators.  
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