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An increasing number of certified public 

accountants (CPAs) create concerns about the 

increasing competition among CPA firms. One 

concern often seen in business press and 

academic research is price war. CPA firms may 

engage in price-cutting behavior by providing 

initial fee discount to new clients and increasing 

the fees later. Price competition may impair 

auditor independence because the audit firm 

must recoup losses on the initial audit from future 

audit fees. This practice also may reduce auditing 

quality.   

Choice criteria for selecting CPAs differ from 

those for general services because customers 

have to consider both general and specific factors 

in order to make a selection such as professional 

knowledge and skills. Therefore, the strategies 

used by CPA firms may be different from those 

written in marketing textbooks because CPAs 

have to consider code of professional ethics. In 

order to apply strategies efficiently, CPAs and 

CPA firms should know the choice criteria 

customers use in the auditor selection process, 

transform those factors into efficient strategies, 

and make good use of them to gain competitive 

advantages and to survive in the long run.  

The purpose of this study is to investigate 

the factors listed companies use in the auditor 

selection process. This study also studies 

whether the groups of CPA firms-Big 4 vs. Non-

Big 4-affect the level of factor significance. The 

study shows evidences that the most important 

choice criterion identified is auditor independence 

and professional standard compliance. Level of 

audi t fee is considered to be somewhat 

important. In addition, significance level of each 

factor does not depend on the groups (big 4 vs. 

non-big 4) of CPA firms. 
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