unAnge “wiSudusnis | Executive Summaries

[14941 56]

Uoﬁar‘iﬁwaviamsnéamg auUryGSuaury1Muav
usSenoan:108u

MUY - NENAILINa

AT.UUINT Nqa“‘w?;

Avud aulyITuaygIaiidiuuINgu ¥
TeAan swasduludsndn 35n1sniendunun
% [ £ a, o0 @ £% a ° V&
nang auilgd/ Mwinew audiydanaianldn

A J

A9 NMINMARAAISIINTANNIT DUTYTNAT WD
UITUNNATUIIAN AIDNITANAUAAITITHLIE N
1%%LLsﬂ@iau%’wﬁuﬁaﬁq@JmQﬂﬁw WAAZAU
1 =1 = 1 %3 v a 1
Arsssutianlulldag undugndisnelda @l
= dl IO o UV YV L% a Yy
sysuilonianaseaviliy audyidaswene
v L% v g dl > 7 v A
mgnm”lmvl,ﬂmﬂmmwammﬂﬂmmvl@magﬂmﬂ
anad N33uen autdduiiwiuninaa wua

v
o A o

@iaﬂmmwmawm AUUUT FINNIDIA JHARD

) a % o A
ANNLUUd 33"1]8\123 aUUY

o

t%

A Y a a a ! ‘ .
mMsiaanlduinis auUuINANNLANAIGAIN ¢ae Non-Big 4
1O

7

msdenlduimemld Wesangnéndas

patfasenildvasnsirusnswaziaa ok
a a v 1 v U L%
TN LTU ANd A VE{1#
UIMT Gesu nagning auliyd DRZUIHA
1A 81ARAINNLANAN ﬂaﬂ]ﬂﬂuﬂ’]ﬂﬁ

I da e o
U3IN13N139 VLiJmmﬂuagﬂuﬁu 39810 L1189

% o =K =K a % dll
Q’Iﬂ@]aﬂﬂ’luﬂﬂﬂﬂiiﬂ’]ﬂﬂ JTNAIE LWBNIT

= ‘e U £ a
']W E»JJ BUUYTLUNS

NFnsuneifady egy

lEnagniadiedylse

9N9% auDA7

cll 1 o Vv L dd‘ Y _a
N INRABNIIA g aﬂﬁd BUUYTNHNAIIVDY

v d‘ o %4 % 1 % U
anaAl LnNa Wasgaenadu1usulsdu

U

auasuasuviutug auliyd

nagnFlupas
“ % y o |
g Pae mwms snagranldluszezend

LmﬂummzLﬁmﬁ’uﬁvl,aiﬂsmuﬁuqmmwma\a 17

o a
QIR
a o z.glldu o‘dl =
mmwummqﬂiz JANALE
dld 1 = 2 > a
NANAABNITLABNA BUUYY

= gj o Iy
AANTLLLW  FINNILUTEULNG °
A v L o
ﬂ’]iLa@ﬂa ?J‘U‘UE]JU”ﬁTUBHEUU PN

LLﬂﬂ@]?NU%ﬁ%’QﬂﬂzLﬁﬂ%

mtﬁﬂumﬂ@ﬂ »~‘|) e audyalu
nau Big 4 WA ﬁmfﬁ ﬁa%’ﬂﬁgﬂﬁﬁﬁlﬂu

a W = 9 o o dl =
vismaansida{(Amnan auni alunisidan
U L a o =) I a
A aumymm A @NHLTUD TTHaZNNg
4 AR TITHRENANT

ANl
v L% o > %

ﬂﬁﬂ‘wmm 1aluszautunans

NANREIIWLIT ITAUANH A YVDY

> 1 =1 U o o 1 Q.Ig 1
rHaABN1TIRDNA aumymvl,mvl,muagﬂu

'
C |

o £ a I ! .
WY TUNNTH E’J‘]J‘UE]J%‘V]LLEIﬂL‘]_I‘HﬂQN Big 4

o

21S 1SJB1BWUNYG



An increasing number of certified public
accountants (CPAs) create concerns about the

increasing competition among CPA firms. One

concern often seen in business press and
academic research is price war. CPA firms may factor does not depend th
engage in price-cutting behavior by providing non-big 4) of CPA firms.&
initial fee discount to new clients and increasing
the fees later. Price competition may impair &
auditor independence because the audit firm V @j@
must recoup losses on the initial audit from future m

audit fees. This practice also may reduce auditing %
quality.

N
Choice criteria for selecting CPAs differ from @
those for general services because customers
have to consider both general and specific factors %
in order to make a selection such as profession &
knowledge and skills. Therefore, the strategzs%
used by CPA firms may be different from thosgy
written in marketing textbooks bec PRs
have to consider code of professi In

or
order to apply strategies effici

CPA firms should know th

customers use in the auatar selection process,
transform those factors icient strategies,
and make good use o to gain competitive
advantages an in the long run.

The purpose “©&this study is to investigate
the factors '@mpanies use in the auditor
selectio cess. This study also studies

whethe roups of CPA firms-Big 4 vs. Non-
Rie t the level of factor significance. The

shows evidences that the most important
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